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Why common action is needed

Tourism as key industry for EU competitiveness and cohesion 

€866 bn
EU tourism GVA in 2025

equal to 7.3% of total EU GVA

3.08 bn
nights spent in the EU in 2025

+2% compared with 2024

582 m
international tourists in 2025

+5% from 2024 and +8% from 2019

Horizontal sector

integrated with many others

Top brand asset

and soft power on the global stage
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Why common action is needed

Strategy for the Tourism of Tomorrow

1
Reinforcing

governance

3
Integrating

tourism across

sectoral policies

2
Balancing

sustainability &

competitiveness
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Consultations results (May – Sept. 2025)

Seven signals emerged from the consultation

Unbalanced tourism

Give destinations tools to 

manage today’s challenges

Skills

Close the gaps

Administrative

Reduce burden for the sector

Sustainability

Environmental, economic 

and social

Connectivity

Multimodal ticketing 

& high-speed rail

Digitalisation

Data sharing & digital skills

Shared branding

Maintain global lead, 

complementing national and 

regional brands
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Towards a common EU vision for Tourism

Focus on areas where joint EU action brings most value.

Destinations

Tools and best 

practices

Capabilities

Skills, data, 

technology, AI

Travel system

Link to transport 

policy

Global presence

Partnerships, 

international 

cooperation, 

branding

Delivery

Governance and 

structured 

cooperation

Build reliable implementation 

routines

Scale up jointly agreed reference criteria, 

tools and solutions
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Priority areas

1. Sustainable competitiveness

2. Sustainable connectivity

3. A resilient and future-proof sector

4. Global outreach
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Priority areas

Sustainable

competitiveness

Sustainable

connectivity

A resilient and

future-proof sector

Global

outreach

1 2

3 4
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